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This paper explores the perception of sign usage in alcohol advertising on television focusing on Thai adolescents in
the area of Khon Kaen province. The objective of this research is how do the adolescents perceive and interpret the
alcohol advertising and how the perceived and interpretative advertising can be considered with the reference on the
drinking value and behavior. There are two steps in collecting data from the adolescents in the age of 13-22 related to
the early, middle and late adolescents focusing on the groups in the urban area of Khon Kaen .In an effort ascertain
how youth perceive the advertising; the data were collected in the first step by snowball technique. This process was
designated as the instrument to collect data in two aspects that is the understanding in social context and the perception
of alcohol advertising in television. The former focuses on what is the social context that the adolescents were
surrounded in terms of life style, social group, experience and demography so as to categorize the group of
adolescents. The second process of collecting data is focus group interview classified by personal information from
previous interview. The categorization of each group comes from the personal interview that is considered as both of

heterogeneous and homogenous characteristics.

The results of this research showing the process of selection the execution to draw and capture viewer’s attention can
relate to drinking in terms of alcohol product and behavior. The findings show the interpretation of adolescents
interrelated by not only form relevant to genre and icon sign but also content related to seven themes. These meaning
constructed by youth as viewers are likely to persuade them into drinking patterns. Although the analysis of first part
showed that the impression by visual and technique in ads that bring about the repetitive viewing can produce the
habitual feeling with brand and product due to media exposure. Similarly, it should be aware of how content penetrate
to the audience. In terms of content following the positive themes reveals the adolescents can perceive alcohol
advertising by connecting its meaning to alcohol product and alcohol drinking value and lifestyle. According to the

research, the seven themes emerged consist of the accomplishment, characteristics of Thai value, being courageous and



smart , friendship, freedom, virtue as well as prestige. The findings shows the processes of alcohol advertising can
relate into alcohol product and alcohol drinking by content of advertising with positive themes. The data reveal the
meanings appearing in advertising are likely to persuade young viewer to drink because the ads contains positive
themes reflecting the adolescents’ identity. In addition, these show the new meaning that are opposite with alcohol
meaning considered as the venomous drinking, especially impaired and substituted the widespread meaning in society
as noxious beverage. To put it another way, the religious view related to the precept of Buddha and health issue, which
are opposite of alcohol drinking, are being dominated by the positive meaning in advertising. It can be argued that

alcohol drinking is transformed by viewer’s negotiation in a positive aspects in terms of innocuous drinking.
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